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When Neal & Massy Holdings rebranded to simply Massy, this change 
applied to the names of all their subsidiary companies: Massy Motors, 
Massy Energy, Massy Pres-T-Con, Massy Technologies, Massy 
Communications, to name a few. 

This was done across the Caribbean region and for many people, it was the 
first time that they realized the size of the Massy group. 

In Trinidad & Tobago, for most people the biggest change was the 
renaming of Hi Lo food stores to Massy Stores.

Hi Lo had a part of the national landscape since the 1950s and had a strong 
brand reputation. As Massy stores, the range of goods and services at the 
stores were expanded to include appliances and housewares. The Massy 
card allowed customers to buy a car and use the points to get groceries.
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From British West Indies Airways, BWIA, “Bee Wee” to Caribbean Airlines



British West Indian Airways, BWIA known and beloved as "Bee-Wee" 
was the national airline of Trinidad & Tobago. It was was the largest airline 
operating in the Caribbean with direct service to the United States, 
Canada, and the United Kingdom. The company slogan was Sharing our 
warmth with the world. BWIA was a relic of our pre-independence 
existence.

In 31 December 2006, the BWIA was wrapped up, and a new organisation
and brand, Caribbean Airlines, was launched with the slogan The 
Warmth of The Islands.

With the launch of Caribbean Airlines, the company was able reposition 
itself as not just the National Airline of T&T but also, as the brand name 
states, the Airline of the Caribbean. Over the years, the airline has 
been strategically building increased brand loyalty throughout key 
Caribbean Markets – Barbados, Jamaica, Guyana and Caribbean Diaposra
markets. Just prior to the advent of the Covid 19 Pandemic, Caribbean 
Airlines had refreshed their branding to a bolder, more colourful palette to 
greater reflect the Caribbean identity and was on track to build on the 
hard-won profitability it had achieved.
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From Barbados Mutual Life Assurance Society to Sagicor Financial
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Established in 1840, The Barbados Mutual Life Assurance Society, was 
formed in Barbados — making it one of the oldest financial services 
companies in the Western hemisphere. 

In November 2002, after 162 years as a mutual company, the policyholders 
overwhelmingly agreed to demutualize in order to give the Company the 
structure and tools it needed to compete and succeed in a changing world. 

With the demutualisation, the Company was rebranded to Sagicor, with the 
publicly listed (Barbados, Trinidad, and London exchanges) holding company being 
named Sagicor Financial Company Limited (Sagicor Financial). 

Sagicor’s name and identity draw on the strength, stability, performance and 
prudence over the years.  They have strengthened their financial position and 
created growth opportunities in both the Caribbean and the U.S. insurance 
markets by diversifying their geographic exposure and leveraging economies of 
scale. 

Sagicor's core business strategies will continue to provide a wide range of 
financial products and services while we continue to be committed to our 
vision, "To be a great company, committed to improving the lives of people in the 
communities in which we operate."

THE BARBADOS MUTUAL
Life Assurance Society
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